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Awards and Commendation The Gold Medal of the “2008 Macronix 
Golden Si l icon Awards -  A Contest 
o n  t h e  A p p l i c a t i o n  a n d  D e s i g n  o f 
Semiconductors”  Goes to  Nat ional 
Yu n l i n  U n i v e r s i t y  o f  S c i e n c e  a n d 
Technology

The 2008 Macronix Golden Silicon Awards – a contest 
on the application and design of semiconductors 
was an important benchmarking contest for both 
industries and National Yunlin University Science and 
Technology (Yuntech). Yuan-Tse Lee, honorary dean 
of Academic Sinica, presented the award of the contest, 
the evaluation criteria of which was based primarily on 
scientific and technological originality and the value of 
semi-conductors in terms of their application.

Liang-Yi Lin, Wei-Shiang Chao, Huang-Yuan Chen, 
Wen-Hung Lo, graduate students from National Yunlin 
University of Science and Technology were led by Ming-
Hua Hsu, a professor from the university’s Department 
of Electronic Engineering, in showcasing their work “The 
Design of Super High Speed Internet Microchips.” Their 
work, of exceptional originality and protected by national 
and international patents, allows for multiple IC chips 

Liang-Yi Lin(left 3), Wei-Shiang Chao(right 2), Huang-
Yuan Chen(right 1), Wen-Hung Lo(left 1) led by 
Ming-Hua Shu(left 2), a professor in the Electronic 
Engineering Department of National Yunlin University 
of Science and Technology, entered the contest with 
their work “the Design of Super High Speed Internet 
Microchip”.  As a result of their work, they were able to 
win the Macronix Golden Silicon Awards.
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to work well when the system is applied, consequently 
making it of significant theoretical and practical value 
to academics and industries respectively. As a result 
of their efforts, they were awarded the contest’s 
gold medal, on receiving of which graduate students 
acknowledged the quality of the university’s equipment 
and the contribution of their instructors in guiding them. 

With more than 200 teams s igning up for  the 
competition i.e. 765 people comprising students and 
teachers from universities across Taiwan- including 
those highly involved in research, Chun-Kan Hou, 
vice-president of National Yunlin University of Science 
and Technology, noted the high interest. Vying for 
the massive prize of NT$3, 790, 000, the contest 
was unmistakably intense, and eventually ended with 
students and instructors from Yuntech’s Department of 
Electronic Engineering winning. By clinching this award, 
not only did they elevate the prestige of the school, 
but proved that Yunlin County has the potential and 
environment to develop high tech semiconductors.

The Secret  in  the Satchel  Wins the 
Asian Documentary Golden Award at 
the Shanghai Television Festival

At the award ceremony of the 14th Shanghai Television 
Festival held by the Shanghai Media Group in 2008, 
Tai-Chou Lin, professor of the Department of Visual 
Communication Design, won the Asian Documentary 
Golden Award for his work entitled “The Secret in the 
Satchel”, which was shot by himself. 

Directed by Tai-Chou Lin, “The Secret in the Satchel”, 
entered the Pusan International Film Festival in Korea, 
the International Documentary Film Festival in Holland 
and the One World International Film Festival in 
Switzerland last year. In May of this year, it also entered 
INPUT, the International Public Television Screening 
Conference, held in Johannesburg, South Africa. “The 
Secret in the Satchel” was the only television work 
representing Taiwan.

Television programs, by more than 300 companies and 
television stations, from 33 countries around the world, 

entered the contest and competed for the Magnolia 
Award at the 14th Shanghai Television Festival. The 
five judges who assessed these documentaries came 
from China, United Kingdom, Japan, Holland and New 
Zealand; and, since documentaries from China, Korea, 
Japan, and Israel could not compete with “The Secret in 
the Satchel,” the crowning glory of the contest went to 
it. “The work is brilliant, original, and vivid in style. This 
film is about the depiction of how teenagers express 
themselves, and presents the story of them during 
the puberty period,” was the comment given by the 
committee of judges. 

Recording the past experiences of 3 students from 
National Yunlin University of Science and Technology, 
“The Secret in the Satchel” reflected, among other 
issues, those relating to domestic violence, education, 
and gender. Produced by View Point of the Public 
Television Service, the editing of the film, which took 
three years, was done by Tai-Chou Lin. Upon hearing 
of his achievement, Tai-Chou Lin remarked: “I delighted 
in making this film, because it shortened the distance 
between the students and me, and people could trust 
each other more. This was the most beautiful and the 
most genuine thing that happened while I was filming 
the documentary.”

The trailer of “The Secret in the Satchel” can be 
watched on Youtube, Tai-Chou Lin’s movie website 
http://teacher.yuntech.edu.tw/lintj/, or the official website 
of Shanghai Television Festival http://www.stvf.com 

Teacher Tai-Chou Lin wins the Golden Award at the 14th 
Shanghai Television Festival.
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National Yunlin University is Honored 
with the Highest Award in the GlobalTic 
Talentrepreneur Award Contest

“Taiwan Zeolite”, a team of entrepreneurs, won the first 
award The Best New Markets Award in the GlobalTic 
Talentrepreneur Contest held by GlobalTic. This team, 
Taiwan Zeolite, was led by Chu-Chin Hsieh, a professor 
of Safety Health and Environment Engineering and 
Dean of the Engineering College of National Yunlin 
University of Science and Technology. Under the 
support of Tsong-Ming Lin, principal of National Yunlin 
University of Science and Technology and the chairman 
of GlobalTic, the team conspicuously stood out as 
being better than the rest of the elite teams which came 
from 10 countries from all over the world. The team 
was noted for having improved and developed zeolite, 
an air contamination absorbent, using self-producing 
technology.  Self-producing zeolite has a cost that 
is far less than that of imported zeolite; is capable of 
eliminating formaldehyde gas, thus passing the SGS 
test; and, can be developed originally into a series 
of life products capable of eliminating odors. Judges 
from countries all over the world favored the new 
technology developed by the team and lauded its great 
market potential. Wen-Pin Weng, member of the team 
and candidate for the doctor’s degree of Engineering 
Science and Technology at the university, asserted that 
the quality of the environment and human health would 
certainly improve with commercialization of the product 
and its sale at a price affordable to consumers. 

Taiwan Zeolite, a team of entrepreneurs, led by Chu-Chin 
Hsieh, Dean of the Engineering College, and Principal Tsong-
Ming Lin.

Get  Together  on the Old Street ,  Ta 
Pao Kou Fu - 2008 International Brand 
Design Conference & Workshop

From April 18 -24, the “2008 International Innovation, 
Culture, Brand Design Conference & Workshop”, an 
annually important event, was held by the Department 
of Visual Communication. The event, sponsored by the 
Ministry of Education and Council for Cultural Affairs, 
was conducted by National Yunlin University of Science 
and Technology .

At the time that the conference was being prepared, 
invitations were extended to several renowned foreign 
experts. Professor Chen Yen invited Gerardo Herrera, 
an instructor at Art Center, a top design school in 
America, and the director of the design team for 
emotional branding at Nokia, a prominent mobile phone 
design company. Professor Chi-Hsiung Tseng, on the 
other hand, extended an invitation to Yuji Koiso, a new 
generation Japanese designer. And while Professor 
Chih-Chung Liao invited Japan’s GK Graphics Design 
Company Vice-chairman Yokota Yasuo, Professor 
Kuei-Lien Lee invited James Soames, a brand expert 
who has been promoting Taiwan’s visibility by leading 
local companies in attending world exhibitions of 
design. Efforts culminated into an uncommonly strong 
cast comprising the aforementioned professionals 
and outstanding local designers, Hsiang-Ju Cheng 
and Pei-Han Wu, both of whom work in the visual 
communication field. Having assembled a highly 
talented team, the Department of Visual Communication 
placed under their supervision young designers 
recruited from 7 national design schools. Studying 
and making their creations in the Design College of 
Yuntech, these designers benefited enormously from 
their guidance. 

On the afternoon of April 17, the international designers 
and elite students got together at a reception which 
Principal Tsong-Ming Lin and Vice Principal Shang-Jia 
Chia also attended with the principal aim of personally 
delivering their wishes. Both the honored guests who 
came from far away as well as students from other 
schools were able to feel the warmth and geniality of 

Academic Exchanges
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National Yunlin University of Science and Technology. 
As a consequence, they felt highly respected. Once 
the reception had ended, however, the challenge 
began, with students and instructors going back to their 
positions, and beginning their creative discussion. 

On April 18, the conference was held in the international 
conference room of Yuntech at 9:00 in the morning. 
Yokota Yasuo, Yuji Koiso, and Gerardo Herrera took 
turns giving lectures about the trends in contemporary 
design, and also shared their observations of the 
field with everybody else. Vice-Principal Chiou was 
there to convey his regards to them. There were 25 
practical achievements in brand design and papers on 
the billboard in the conference hall for participants to 
observe. In the afternoon, the students began proposing 
their creative ideas and thinking. Next morning, the 
industry-university tour began, with both students and 
teachers visiting local industries in Yulin County and 
Lukang. In addition to experiencing the process of 
production and marketing of soy-bean sauce, sea food, 
they also experienced the culture of industries. 

In the next few days of the workshop, the interaction 
between foreign experts and students grew closer, such 
that the former insisted on participating in a lunchbox 
meal with students, who were divided into small groups 
at the time and with whom they were enjoying a 
discussion. It was clear that they were keen on hearing 
the design ideas of students. Gerardo Herrera said, 
“Emotional Branding is about guiding a team to develop 
their own creativity.” In these days, he set a good 
example of his own conduct, thus representing a model 
leader in a design team. 

All the activities came to an end on April 24. With the 
guidance of the foreign designers, students took part 
in a creative design contest in connection with the 
brand images of local cultural industries. The results 
were impressive. Design works, with a vivid local style, 
presented audiences with the visual strategies and 
the technics of design from a completely international 
perspective. Young designers used the name “Golden 
Lake Roe” to represent the original name “mullet roe.” 
In accordance with the name “Golden Lake Roe”, they 
made mullet roe and mullet roe gifts more elegant such 
that finished products were like a pack of jewels. “Get 
Together on the Old Street ” made the martial master 
of Siluo become a leading character in a breakthrough 

game. “Fermentation”, on the other hand, made soy-
bean sauce a product of upscale stationary: the soy-
bean sauce sandglass and “Soy-Bean Paste”, stood out 
as impressive innovations. And as to the “Lukang Line”, 
it included lanterns, the plan of the activity, and “Hsin An 
Incense” which came from the assonance of “Hsin An 
Temple”. With the “Lukang Line”, the alleys and lanes 
of Lukang informed emotional branding.  As a whole, 
the works that students presented were exceptionally 
creative and carried a strong local strand in its style. 

The creativity of Taiwan’s young students and the 
potential development of its cultural industries really 
impressed the international designers. They praised 
and admired the fact that students could know the 
topic well and convey the characteristic and style of the 
brand precisely in only three days. Yuji Koiso thought 
that the students who attended the conference and the 
workshop already reached the level of students from 
prestigious foreign design schools in the world. On 
the presentation day, Gerardo Herrera kept praising 
the works of students with words like “Amazing” and 
“Impressive”. He also said: “You are the design team 
I hope I could possess in the future.” After receiving a 
certificate from Gerardo and Chairman Li Ku, several 
university students from other schools said “we’d like to 
apply for the graduate school of Visual Communication 
in National Yunlin University of Science and Technology 
next year.” One of the students who expressed this was 
ironically the same student who complained tearfully 
about how tough it was to study in a workshop like this 
held by the Department of Visual Communication.

Emotional branding in a rice-flour noodles factory



�

2 0 0 8  C u l t u r a l  M o u n t a i n - S e a 
O b s e r v a t i o n  a n d  t h e  I n h e r i t a n c e -
Learning of Cultural Assets Seminar

The “2008 Cultural Mountain-Sea Seminar” was held 
by the Department of Cultural Heritage Conservation 
on May 30-31, and was an academic event in which 
national graduate students and people in the cultural 
heritage field worked together and discussed “Cultural 
Assets”. It was also a platform for communication 
between industry, government, and university. Wan-
Fu Lian, Chairman of the Graduate Program of Cultural 
Heritage Conservation, expressed that the topic of 
Cultural Mountain-Sea Observation this year was 
“Inheritance-Learning”. The issues of contemporary 
cultural assets were discussed from 4 dimensions: the 
technology for the conservation of cultural relics, folk 
culture and artistry, industrial culture and industrial 
remains, and the originality and operation of cultural 
industry by giving disquisition or monographic speech.

Teng-Tsan Lin, director of the preparatory office 
in the Cultural Assets Administration Office, was 
invited to give a speech “Cultural Assets and Cultural 
Industries” at the Cultural Mountain-Sea seminar this 
year. Horigome Kenji, chairman of the Department of 
Architecture in Chung Yuan Christian University, shared 
a case called “The Rebirth of Cultural Assets in Areas 
of Nagahama and Obuse, Japan.” Mao-Hsuan Lin, 
associate professor in Providence University, proposed 
the issue “Crisis and Turning Point of Taiwan Folklore”, 
and discussed the issue with everyone. Hung-Jen Yang, 
assistant professor in Nanhua University, discussed the 
issue “The So-Called Localness under Globalization”.

Yeh-Cheng Li, Associate Professor from the Department 
of Cultural Heritage Conservation, expressed that the 
papers presented in the seminar were closely bound 
to the hot issues of cultural assets. Besides, from the 
discussion between participants emerged several topics 
that deserve to be further analyzed, such as those 
on the tourism turning point for the relics of Chiaotou 
Sugar Factory after the opening of the Kaohsiung 
Rapid Transit, the disappearance and redefinition 
of industrial cultural assets from the perspective of 
the reconstruction of Checheng Community, the 
performance and problems of folk crafts with Chentou 
as the example, and the repair and preservation of 
the bronze statue of Dr. Chao-Hui Huang, founder of 

sulfuric factory, and the heart of peanut oil cart that are 
currently collected by National Science and Technology 
Museum.

2008 Cultural Mountain-Sea Observation and the Inheritance-
Learning of Cultural Assets Seminar

 “The 2008 International Conference 
on  Cu l tu re  Commodi t ies  Des ign  & 
Exhibition Design” Dropped the Curtain 
Successfully

The “2008 International Conference on Culture 
Commodities Design & Exhibition Design” was held by 
the Department of Creative Design in the International 
Conference hall from June 12-13. Five national 
and international experts were invited to attend the 
conference. Patte Romain, a professor from the Product 
Design Department of Academia of Lille, a vocational 
school in France, gave a speech about “French Design”. 
Feng-Chen Yang, head of Yu Yu Yang Museum in 
Taiwan, gave a speech about “Culturally Creative 
Industries and Cultural Commodities.” Satomi Chikayuki 
(里見 親幸), chairman of Tansei Institute in Japan, gave 
a speech about “Cultural Assets and the Exhibition 
Design of Museum”. Darryl Bisson, a professor from 
the Pottery Making Department of Syracuse University 
in America, gave a speech about “The practicability 
and Creative Design of American Pottery.” Professor 
Neng-Rung Juang from Taiwan Chiau Tou Literary and 
History Workroom gave a speech about “Art, Culture, 
and Industry.” These five speeches were excellent, and 
reached the level of international standards. 

With respect to the conference, the topics of papers 
submitted reflected 2 aspects, namely: culture 
commodities and exhibition design. There were 35 
papers submitted by domestic professionals working 
either in the design field or other areas related to it. 
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Professor Tsao-Hsi He who was in charge of this 
conference expressed that “culture commodities” and 
“exhibition design” were an important trend in the 
development of creative industries nationally, and 
hoped they would enhance communication between 
creative designs of a domestic nature and those of a 
foreign nature, thereby sparking the creative design 
industry.

The teaching achievements of Creative Design 
Department for the past 2 years, and commodities 
that belonged to factory owners were displayed at the 
Conference. The works that had been displayed with 
respect to culture commodities included works that had 
been worked on painstakingly by students as well as 
design products developed by the Center for Innovation 
& Incubation. People who attended the conference all 
gave it a high rating. Another popular culture commodity 
which was presented at the conference was the 
introduction to the coffee industry of Shihpi Community 
in Tsaoling Village located in Gukeng. During the 
exhibition, an introduction to coffee beans manufactured 
at different periods was made, in addition to a trivia quiz 
concerning the details of coffee beans, with the winner 
getting a prize. Teacher Shu-Fen Dung from Taichung 
weaved a lot of pottery and artistry by using slim ropes 

made of potter’s clay. The works of Teacher Kuen-
Sheng Tung from Zen of Pottery Center were also 
displayed at the exhibition. A particularly noteworthy 
aspect of his work was the fact that his creative idea 
came from the spine of human beings and explored 
the value of the existence of life: The span of one’s life 
being limited, one would need to decide, by oneself, 
what elements to include it, irrespective of whether 
these elements are visible or not. Teacher Kun-Sheng 
Tsai hoped that his work could raise some echoes in 
the minds of viewers, in particular those concerning 
what one would want to add in one’s life, given its 
impermanence. He also designed different kinds of 
packing boxes, expecting that the concept of respecting 
art and packing art works would be naturally rooted in 
the heart of students when they are packing every piece 
of work.

In the afternoon, the conference took a different turn 
and focused on the presentation of several papers. 
All in all 15 papers were presented in the afternoon, 
with the conference now taking place at two venues 
and spanning two sessions at both. Other things being 
equal, the papers presented focused on research 
regarding the packing of culture commodities, design, 
marketing, and analysis etc. The conference conveyed 
research of significant value and foresight, and, 
therefore, attracted participation from the audient. 
Quality presentations and the high involvement of 
the audience brought this year’s conference to a very 
successful conclusion indeed. 

Culture Commodities Exhibition- The Pottery Exhibition of 
Shu-Fen Dung

The works and Teacher Tsai from Zen of Pottery Center

Culture Commodities Exhibition- A Circle Radiates Light 
(the design of lamp decorations)
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Outstanding Performance

T h e  J o i n t  G r a d u a t i o n  E x h i b i t i o n 
o f  t h e  I n d u s t r i a l  D e s i g n ,  V i s u a l 
C o m m u n i c a t i o n  a n d  D i g i t a l  M e d i a 
Design Department

The Joint graduation exhibition of the Industrial Design 
Department, Visual Communication Department, and 
Digital Media Design Department was held in the Art 
Center and in the corridors of the auditorium on April 
23, 2008. Principal Tsong-Ming Lin was the host of the 
opening ceremony attended by several honored guests 
and designers from industry who also offered their 
advices.

The topic of the joint graduation exhibition was 
“Recycling”, and the subtitle was “From Scaffolds 
to Giant Trees, the idea of green recycling starts to 
expand.” The exhibition’s main idea focused on the use 
of scaffolds- a recyclable material, instead of wooden 
materials in the arrangement and decoration of the 
exhibition’s venue place.

The 25 works of the Industrial Design Department 
comprised 5 types, namely:  commodities, furniture 
design, computer and home appliances, transportation, 
and assistive devices. Impressive to participants was 
the fact that these works contained little objects like 
personal ornaments, tea sets, and even big objects 
such as motorbikes and furniture.

The “Magic Show” of the Visual Communication 
Department comprised: graphic design, creative design, 
media and animation. 

The Image Poster showed the amazing idea of rational 
and irrational images overlapping in the mind of the 
2 person’s i.e. male students and female students in 
Visual Communication Department. Love seemed to 
have a track: it could be obtained by people, but in short 
moment disappeared, which at the same time inspired 
the creation of the poster. The element that had been 
used in this poster was trompe l'oeil.  Consequently, 
the image of the poster looked amazingly twisted and, 
therefore, magical.

The Digital Media Design Department was established 
in 2004, and after 4 years, they presented their 1st 

graduation exhibition entitled “Distillation”. The idea of 
“Distillation” was an important element in the exhibition 
reflecting the development of thinking. In the course of 
4 years, this first batch of students Digital Media Design 
Department kept trying and learning in order to produce 
every kind of design.

Their works were various and comprised: fantasy films 
and 3D animations, creative topic media, and interactive 
devises designed to promote interaction between the 
audience and the design.

The senior project which always takes students more 
than 1 year to finish is a tradition in the College of 
Design. Through it, students can show how well 
they learned over the past 4 years, and practically 
learn about team cooperation. By means of their 
brainstorming, the creativity which was reflected in 
the exhibition emerged. As a result of their successful 
graduation exhibition, students who are going to 
graduate can be satisfied with the progress they have 
made at university and will look back at their academic 
life with little to no regrets.

The Jo in t  Graduat ion Exh ib i t ion  o f  the three 
departments, “Recycle”, was held in the Art Center and 
the corridor of auditorium for one week. Thereafter, the 
exhibition was transferred to the Taipei World Trade 
Center (May15-18). Their works joined the exhibition of 
new generation design in Taipei. With people from all 
works of life welcomed to attend, the Taipei exhibition 
was marvelous. 

“ M a g i c  S h o w ” ,  t h e  g r a d u a t i o n 
exhibition of the Visual Communication 
Department
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“The Third Birth-Graduation Limited 
Edition” Creative Work Exhibition

From July 7-12, “The Third Birth-Gradation Limited 
Edition” graduation and creative work exhibition 
was held by the creative work group of the graduate 
school of Industrial Design in DC124 which is located 
on the first floor of the Department of Architecture 
and Interior Design. The exhibition kicked off with an 
opening tea party, held at 10:10 AM on July 7. The 
exhibition comprised the creative works of graduates 
from the Graduate School of Industrial Design, as well 
as remarkable works by students with an outstanding 
performance in international contests and experimental 
designs in class. There were 11 students who presented 
37 pieces of creative work. 

The topic of “The Third Birth–Graduation Limited 
Edition” was birth which had 2 meanings. First, by 
providing people with new creative works, the creative 
work group hoped that human beings would have new 
feelings about life. Second, they believed that their 
works represented the birth of the third batch of students 
of the creative group aspiring to become top designers 
among the new generation. The creative works of 
graduating students focused on the most popular 
issues, namely: ”Green Environmental Protection”, 
“Taiwan with an Ancient Style”, ”The Concern for Social 
Issues”, “What Women Need in Their Every Day Life” 
and ”Portable Products.” Students hoped that the 
aforementioned issues could add inspiration to the field 
of modern design. Besides graduating students, first 
grade students of creative work group also presented 
excellent experimental creative works. 

Student Hung-Chih Chen who received financial 
support from Ministry of Education had been abroad 
studying in Germany before coming back last year. 
He used “Environmental Protection” as the theme of 
his works “The Lake that Disappeared”, “The Last 
Iceberg”, “The Ultimate Winner in 2009 Is Human,” 
“Cherish Food”, “On Makes CO2”, etc. He used a 
design technique called “simile” in his works to remind 
people of the importance of environmental protection. 
Student Chun-Chi Hsu used postwar renaissance as 
her topic in order to make those feelings and memories 
which almost disappeared show up again. Her works 
such as “Pulling the OK Bandage,” ”Megaphone 
Radio,” “Wedding Lamp,” “Vinyl Record Purse” made 
people feel intimate, and passed down the postwar 
spirit to modern people. Chun-Chi Wang originated 
the ideal that adhesive= paste + unfallen with the level 
of “retaining” and “sucking”. The five senses of users 
could get stimulation by experiencing his works such as 
“Neck Clip,” and “Bluetooth Earring”. He combined the 
function of his works with the environment in order to 
create retaining effects. This technique made his works 
become portable and adhesive. The style of works of 
student Tsung-Yu Liu directly showed the function of 
his works. He projected his own feelings in shaping his 
works “Injection Bangle”, “→”GPS and “Disconnection 
Tag”. In other words, he stressed the appearance of 
his works from the beginning of creating to the end 
of creating. The works of student Fang-Yu Kuo was 
mainly about the female viewpoint. She explored what 
women need in their daily life. Her works such as “Flower 
Painting”, “The Softness of Words and Cosmetics” and 
“Warm Hug” all focused on the emotions of women.


